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This presentation iIs made for

educational purposes only.

N O n = « The information contained in this
presentation is not intended to be legal

Re p rese n tatl O n advice for any viewer.
D - I - « Observing this presentation does not
ISC al m e r create an attorney - client relationship.
I < T Viewers are encouraged to see a
licensed attorney to discuss their legal
needs. The information provided in this
presentation is based upon laws of the

United States of America and the
[Great] State of Texas.




This presentation is made for
educational purposes only.

Falr . U Se « Any use of copyrighted material is
N Otl Ce/ intended only for such educational

. ! purposes in compliance with
DlSCI al me r permitted use under 17 U.S.C. @ § 107 as a
fair use of copyrighted works.
e —————— * The use of a copyrighted work is not
an endorsement of such work or a
representation that the owner of such
work endorses or approves of this
presentation or its contents.




What is TYLA?

Tips for Advertisements

How to Get Your Attorney Advertisements Approved through the State Bar of Texas

How Lawyers Can Create Branding Materials (with Canva)

How to Create SocialMedia Posts for Lawyers (using Canva)

Useful Resources
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Tips for Advertisements

Is allspeech regulated?

Texas Disciplinary Rules of Commercial Speech is defined] TDRPC does apply when
Professional Conduct, Rule as speech “related solely to the attorneys use social media to
/.07 regulates Commercial economic interests of the market themselves.

Speech. speaker and its audience.”




Tips for Advertisements

Advertising Review Com m ittee (ARC)

 Attorneys must file solicitations and advertisements with the State Bar of Texas ARC.
* Rule 7.07 generally requires that, unless exempted, a lawyer must file:

o Solicitation communications

o Advertisements in the public media

o A copy of the lawyer’s website




When in doubt... FILE anything

that can be construed as
advertising with the ARC.

Websites must generally be filed with the
ARC.Rule 707(c) requires a lawyer’s
website to be filed unless it meets the
exceptions set forth in 707(e). Rules 7.04
sets forth what must be included in your
website.

Advertising em ails must meet specific
requirements (Rule 705) and must state
that the emailis an ADVERTISEMENT .
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When in doubt..FILE anything that can be

construed as advertising with the ARC.

Websites must generally be filed with the
ARC.Rule 707(c) requires a lawyer’s
website to be filed unless it meets the
exceptions set forth in 707(e). Rules 7.04
sets forth what must be included in your
website.

Advertising emails must meet specific

requirements (Rule 705)and must

state thatthe emailis an

ADVERTISEMENT .

Banner ads and pop up ads are

advertisements that may have to be filed.

Unless you are board certified by the
Texas Board of Legal Specialization, you
cannot say that you have a “specialty or
specialize in a particular area oflaw.” Be

carefulofbeing designated an “expert”on

professionalnetworking websites.
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Websites must generally be filed with the
ARC.Rule 707(c) requires a lawyer’s
website to be filed unless it meets the
exceptions set forth in 707(e). Rules 7.04
sets forth what must be included in your
website.

Advertising em ails must meet specific
requirements (Rule 705)and must state
that the emailis an ADVERTISEMENT .

Banner ads and pop up ads are

advertisements that may have to be
filed.

Unless you are board certified by the
Texas Board of Legal Specialization, you
cannot say that you have a “specialty or
specialize in a particular area of law.” Be

carefulofbeing designated an “expert”on

professionalnetworking websites.

It is prudent to include a disclaimer that
your website or social media profile or
other activity is intended solely for
residents of Texas or persons seeking

representation in Texas.
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Advertising em ails must meet specific
requirements (Rule 705) and must state
that the emailis an ADVERTISEMENT.
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residents of Texas or persons seeking

representation in Texas.

Status updates or blog posts do not need
to be filed so as long as they are solely
educationalor inform ationalin nature.




Banner ads and pop up ads are

advertisements that may have to be filed.

Unless you are board certified by the
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contact with a prospective client (who
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through any live interactive manner
online. TDRPC 7.03.
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Be careful of friend requests
accompanied by a message that could be
considered a request for legalservices.

L ] [ ]
®0oo000’®



It is prudent to include a disclaimer that
your website or social media profile or
other activity is intended solely for
residents of Texas or persons seeking

representation in Texas.

Status updates or blog posts do not need
to be filed so as long as they are solely
educationalor informationalin nature.

A lawyer is prohibited from initiating

contact with a prospective client (who
has not sought the lawyer’s legal
advice) through any live interactive
manner online. TDRPC 7.03.

Be careful of friend requests
accompanied by a message that could be
considered a request for legalservices.

Though not required explicitly by the
TDRPC,it is also wise to include a clear
statement that the attorney does not
intend to form a lawyer-client
relationship when interacting with others
on the internet and in social media
outlets.
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Alawyer is prohibited from initiating
contact with a prospective client (who
has not sought the lawyer’s legaladvice)
through any live interactive manner
online. TDRPC 7.03.

Be careful of friend requests
accompanied by a message that could be
considered a request for legalservices.

Though not required explicitly by the

TDRPC,1t 1s also wise to mclude a clear
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others on the internet and mn social
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How to Get Your Attorney
Advertisement Approved
through the State Bar of Texas




How Lawyers Can Create
Branding Materials (with Canva)




How to Create Social Media
Posts for Lawyers (using Canva)




Texas Disciplinary Rules of Professional Conduct

RO Texas Center for

The Texas Rules of Disciplinary Procedure ;H:EEG LEGAL ETHICS

v, T B |
OX\X/T. Professionalism in Practice™

Ethics Helpline for Lawyers, %-800 - 532 - 3947

State Bar of Texas

Opinions from the State Bar of Texas Professional Ethics
Com m ittee

Texas Center for Legal Ethics

ABA ModelRules of Professional Conduct



Reach out to us for
any questions.
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Email Social Media Call us
laura.pratt@sprouselaw.com @reallygreatsite 806.349.4709 (Laura)
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